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AGENDA

• What is “New Media?”
• The Changing Media Landscape
• New Media Tools & Platforms

– Communication

– Collaboration

– Multimedia

• The Impact of NewMedia

Remember:  This is a broad overview;

the world of New Media is vast



INTRODUCTION TO NEW MEDIA



NEW MEDIA

225 Million Users 45 Million Users12 Million Users
>1300%+ growth
in past 6 months

http://www.youtube.com/watch?v=jpEnFwiqdx8&NR=1�


A BRIEF HISTORY OF SOCIAL MEDIA



UNDERSTAND EVOLUTION & SPEED OF CHANGE ONLINE



INFLUENCE ON TRADITIONAL MEDIA

Online in: 1995

Daily online visitors: 2.2M

Sunday circulation (‘93): 1.8M

Sunday circulation (‘09): 1.45M

Twitter accounts (‘09): 37

Blogs: 69



INFLUENCE ON TRADITIONAL MEDIA

Personalities no longer share              
a limited amount of air time or print.

All Oprah. All the time…



INFLUENCE ON TRADITIONAL MEDIA

837,000 
daily visitors

1,400,000 
daily 
visitors

There is growing tension between the traditional media and new media

The public will decide who to trust and where they can find them 

Posted before 
Washington Post

http://www.facebook.com/home.php?ref=logo�
http://www.facebook.com/home.php?ref=logo�


NEW MEDIA PLATFORMS



COMMUNICATION

Blogging Platforms: Tracking Conversation:

http://seattlest.com/�
http://seattlest.com/�


Social networking                      
with a focus on media                          
and entertainment

COMMUNICATION

Social Networking

The fastest growing                               
social networking site

Slightly less affluent and  less 
educated audience than 
Facebook. More open format

Professional networking

Network aggregator

Google’s social
networking site



COMMUNICATION

Micro blogs: form of blogging that allows users to 
send brief updates

The definitive Micro blog



@WSDOT



The SKITTLES Experiment



COLLABORATION

Wikis: user-generated and controlled information 
databases

http://www.youtube.com/watch?v=6gmP4nk0EOE�


CALLING ON THE COLLECTIVE

The Army asks troops to wiki



MULTIMEDIA

The most popular photo             
sharing network

Video sharing site that 
allows hi def video

The top video 
sharing site

Easy access to broadband internet spurred major growth 
in online multimedia sharing



EXPERIENCE WA ONLINE



THE IMPACT OF NEW MEDIA



WHAT THIS ALL MEANS…

The Bad News

• Too Much Noise

• Trust Issues

• Permanent Record

• Overwhelming Choice

• Citizen Journalists

• Always On

The Good News

• Global Reach

• Access to the Obscure

• Efficiency

• New Communities

• Citizen Journalists

• Always On



QUESTIONS?

Kyle Mahoney

Kyle.Mahoney@Edelman.com

Michael Eggerling

Michael.Eggerling@Edelman.com
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